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In An Industry First, Crimtan Partners with
Times Higher Education to Launch Student
Intent — Enabling Targeted Access to 15 Million

Students Annually

Crimtan is excited to announce a dynamic new strategic partnership with
Times Higher Education (THE), the world’s leading authority in higher

education data and insights.

This collaboration marks the launch of Student Intent. This powerful new
capability empowers advertisers to reach more than 15 million prospective
students annually, through key formats such as Connected TV (CTV), Display,
Digital Out-of-Home (DOOH), and Online Video.

Times Higher Education is globally trusted by students researching
universities, exploring courses, and comparing institutional rankings. Now, with
Crimtan’s programmatic expertise and in-house Dynamic Creative
Optimisation (DCO) engine, advertisers can dynamically target students
actively considering their next steps in higher education.

“THE is exceptionally proud to be partnering with Crimtan on establishing and
developing Study Intent.” — Matthew Clancy, Creative Services and

Programmatic, Director of Times Higher Education
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HOW IT WORKS

Imagine a university targeting international students. A prospective student in
Tokyo is researching psychology courses at Warwick University. Using THE's
first-party intent data, Crimtan can instantly serve a dynamic, personalised
ad in the student’s local language, thanks to its advanced DCO capabilities,

promoting relevant programs and calls-to-action.
This isn't just smarter advertising — it's advertising that converts.

“Combining unique, consented first-party data from across THE's group
brands with Crimtan’s class-leading tech stack and expertise in navigating
the programmatic landscape, we're already seeing the partnership drive
efficiencies and lower costs for our advertising partners.” — Matthew Clancy,
Creative Services and Programmaitic, Director of Times Higher Education

BREAKING NEW GROUND

This new partnership is redefining how higher education institutions reach
their audiences. Rather than paying for broad impressions with limited
relevance, advertisers can now connect directly with engaged, ready-to-act

students.

The result? Better ROI, improved engagement, and less wasted spend.

“We're all proud to be partnering with Times Higher Education to deliver truly
intelligent, intent-led advertising to the student commmunity,” said Paul Goad,
CEO Crimtan. He continued,”"Now they have the power to reach the right
students, at the right time, with the right message — at scale.”

To find out more, email studyintent@crimtan.com now.
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For more information on how this partnership can enhance your advertising
campaigns, contact:

Luke Westland
Strategic Commercial Director, Crimtan
Iwestland@crimtan.com
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ABOUT CRIMTAN

Crimtan was established in 2009 with a clear mission: to be a trusted partner
for brands in navigating the complex world of programmatic advertising.
From the start, we identified the need for transparent, compliant, and highly
effective programmatic solutions that deliver exceptional ROI through

relevant and dynamic campaigns, all while prioritising customer privacy.

Today, Crimtan operates globally, with offices in London, New York, Dubai,
Singapore, Hong Kong, Sydney, and Tokyo. Our team is the backbone of our
success—combining data-driven insights with human expertise to create
impactful advertising experiences.
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